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UNDIRECTED TRAVEL

TRAVEL FOR ITS OWN SAKE
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Qantas is offering a
seven-hour flight to
nowhere

Qantas supermoon flight
to nowhere sells out in
'rTecord time'

The ‘flight to nowhere’ will perform a loop around
Australia with low flyovers over landmarks like Sydney
Harbour and the Great Barrier Reef




OPINION

New York Is Planning a Train Line
to Connect Its Transit Deserts. We

Walked All 14 Miles of t.

By Alex Wolfe and Thomas Wilson
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FEMALE VS MALE

MOBILITY VALUES
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PRE-ADOLESCENT PRIORITIES

SOCIAL SPACE
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